
Sawtry Social Club  Social Media Policy September 2025,

This Policy applies to all Management Committee members, ordinary members and Employees of Sawtry Social Club. (hereafter called ‘the Club’)

Purpose: The purpose of this policy is to establish clear guidelines for Management Committee, members and Employees regarding the use of social media in relation to the Club. 

This ensures that our online presence is positive, respectful, and protects the reputation and confidentiality of the Club and its members.

Scope
This policy applies to all social media platforms, including but not limited to the Club’s Official Website, Facebook, X and Instagram pages/accounts and any club-affiliated WhatsApp groups or forums.

Policy

1. Respect and Professionalism: All content posted by or on behalf of the Club must be respectful, courteous, and uphold the positive values of the community. Disparaging, offensive, or defamatory comments about members, other clubs, or individuals are strictly prohibited.

2. Confidentiality and Privacy
• Do not post any personal information about other members, including contact details, without their explicit consent.
• Do not share any confidential club business, such as financial details or meeting minutes, on public social media platforms.
• The use of photos or videos featuring members or visitors must be done with their consent.  Special care must be taken regarding images of children and vulnerable adults (see Children's Access and Supervision Policy).

3. Account Management
• Only designated members of the Management Committee are authorised to create and manage the official Club social media accounts.
• Official Club accounts will be password-protected, and at least two committee members will have access to them for transparency and continuity.

4. Personal Accounts
• Whilst members are free to express their personal opinions on their own social media accounts, they should not present their personal views as those of the  Club.
• Members must be mindful that their online conduct, even on personal accounts, can reflect on the club's reputation.

5. Responding to Issues
• Any complaints or disputes should not be addressed on social media. They must be handled through the official Club  complaints procedure.
• In the event of a social media crisis or negative comment, only the designated social media manager should respond, following a pre-agreed process, preferably via a personal message service.

Breach of Policy
Any breach of this policy may result in disciplinary action, which could include temporary or permanent suspension of Club  membership.

The Club Secretary as Executive Officer of the Club,  has overall responsibility for this policy, but it is the responsibility of every Management Committee Member, ordinary  member and Club employee to respect and act in accordance with the Club Social Media Policy.

